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MEZOPOTAMYA

Turizm ve Gastronomi Fuari

Mesopotamia Tourism and Gastronomy Fair

1. Mezopotamya Turizm ve Gastronomi Fuar,
T.C. Diyarbakir Valiligi ev sahipliginde, Diyarbakir
Biyuksehir Belediyesi ana sponsorlugunda,

S TURSAB ve Diyarbakir Ticaret ve Sanayi Odasi

Bir Botan Masalt

¢ destegi ile TURSAB Fuarcilik Hizmetleri A.S. ve

Diyarbakir Fuarcilik ve Ticaret A.S. tarafindan
24-27 Mart 2022 tarihlerinde organize edildi.
Diyarbakir Mezopotamya Uluslararasi Fuar ve
Kongre Merkezi'nde gerceklesen fuar, yurt ici ve
yurt disindan profesyonel turizm katilimcilari ve
ziyaretcilerini agirladi.

1t Mesopotamia Tourism and Gastronomy Fair
was organized in 24-27 March 2022, hosted by
T.R. Diyarbakir Governor’s Office, sponsored by
Diyarbakir Metropolitan Municipality, with the
support of TURSAB and Diyarbakir Chamber of
Commerce and Industry, TURSAB Exhibition
Services Inc. Co. and Diyarbakir Fairs and Trade
Inc. The fair, which took place in Diyarbakir
Mesopotamia International Fair and Congress
Center, hosted professional tourism participants
and visitors from home and abroad.
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1. Mezopotamya Turizm ve Gastronomi Fuari
Facts & Figures of 1 Mesopotamia Tourism and Gastronomy Fair

127 Katilimei Exhibitors

@@ 10 Yabanci Katilimer International Exhibitors

33 Katilimei Kent ve ilge Exhibitor Cities and Towns
@ﬁ) 2 Katilime: Ulke Exhibitor Countries

&R 16804 Ziyaretci Visitors

&Y 12 Ziyaretgi Ulke Visiting Countries

&> 36 Uluslararasi Satin Alici International Hosted Buyers
9 84 B2B Gérisme B2B Meetings

3.823 m2 Kullanilan Net Alan Net Exhibition Space




Katilimci Profili

Bakanliklar

Konsolosluklar

Valilikler

Belediyeler

Kalkinma Ajanslari

Il Kiltir ve Turizm Midirlikleri
Seyahat Acenteleri ve Tur Operatorleri
Turizm Burolari

Oteller ve Konaklama Tesisleri
Havayolu Sirketleri

Turizm Tagimacili§i Sirketleri

Is ve Kongre Turizmi Sirketleri
Saghk Turizmi Sirketleri

Kiltor Turizmi Sirketleri

Spor Turizmi Sirketleri

Egitim Turizmi Sirketleri

* Aktif Turizm ve Macera Turizmi
Sirketleri

+ Kafe ve Restoranlar
Kafe, Bar & Otel Ekipmanlari

* Turizm Teknolojisi / Yazilim
Sirketleri

+ Medya Kuruluslar
+ Birlik & Dernekler




Exhibitor Profile

Ministries

Consulates

Governorships

Municipalities

Development Agencies

Culture And Tourism Directorates
Travel Agencies & Tour Operators
Tourism Bureaus & Boards
Hotels & Accomodation

Airlines

Tourism Transportation

Business Tourism & Mice

Medical Tourism

Culture Tourism

Sports Tourism

*

*

*

*

*

*

Educational Tourism

Active & Adventure Tourism
Cafe and Restaurants

Cafe, Bar, Hotel Equipments

Tourism Technologies / Software
Companies

Tourism Media
Associations & Unions




@

Katilimci Ulkeler
/] 2022

Participant
Countries // 2022

KKTC, Irak
Irag, TRNC



Katilimci Kentler
ve lieler // 2022

Participant Cities and
Towns // 2022

Turkiye: Batman, Bismil, Bursa, Cizre,
Cermik, Cinar, Dicle, Diyarbakr, Egil,
Ergani, Gaziantep, Gemlik, Gursu, Haliliye,
Hani, Harmancik, inegél, izmir, iznik,
Kahramanmaras, Karaképri, Kestel,

Lice, Mardin, Siirt, Silvan, Sur, Sanliurfa,

Sirnak, Yenisehir

Irak: Dohok, Erbil, Stileymaniye

Turkiye: Batman, Bismil, Bursa, Cizre,
Germik, Cinar, Dicle, Diyarbakir, Egil,
Ergani, Gaziantep, Gemlik, Gursy,
Haliliye, Hani, Harmancik, Inegdl, Izmir,
|znik, Kahramanmaras, Karakaprg,
Kestel, Lice, Mardin, Siirt, Silvan, Sur,
Sanliurfa, Sirnak, Yenisehir

Irag: Duhak, Erbil, Suleymaniye
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GOBEKLITER)

Ziyaret Eden Ulkeler Visiting Countries

Almanya, Azerbaycan, BAE, Bulgaristan, Fransa, Guatemala, Azerbaijan, Bulgaria, Cambodia, France, Germany, Guatemala, Iran,
Irak, iran, Kambocya, KKTC, Polonya Irag, Poland, TRNC, UAE



Alim Heyeti Programi

Hosted Buyers Programme

Mezopotamya bdlgesindeki turizm profesyonellerine
yeni ig ve is birligi olanaklari sunan 1. Mezopotamya
Turizm ve Gastronomi Fuarr'nda, yiksek satin alma

kapasitesine sahip uluslararasi alim heyetleri agirlandi.

Alim Heyeti programi dahilinde hedef pazarlarda
bulunan sektdrlerden alicilarin ulagim ve konaklama

masraflari karsilanarak fuar siresince katilimci firmalar

ile ikili ggrigmeler yapmalari saglandi.

Bolgenin kiltir, tarih, inang ve gastronomi turizmi
degerlerini 6ne ¢ikarmak amaciyla dizenlenen fuara
yurtici ve yurtdisindan davet edilen tur operatorleri
ve seyahat acentalarindan Ust dizey satin alicilar,
dizenlenen B2B ikili gdrugsmelerle bdlgenin turizm
zenginliklerini yakindan tanima, firmalarla is birlikleri
kurma, bélgesel kalkinmaya ve sirdirebilir turizme
yonelik dnemli anlagmalara imza atma imkani buldu.

29 B2B Gorigme
W 84 ‘ B2B Meetings

36 Uluslararasi Satin Alici
@ International Hosted Buyers

International procurement committees with high
purchasing capacity were hosted at the Tst Mesopotamia
Tourism and Gastranomy Fair, which offers new business
and cooperation opportunities to tourism professionals in
the Mesopotamian region. Within the scope of the Hosted
Buyer program, the transportation and accommodation
expenses of the buyers from the sectars in the target
markets were met, and bilateral meetings were made with
the participating companies during the fair.

Tour operators and top-level buyers from travel agencies
invited to the fair, which is organized to highlight the
cultural, historical, religious and gastronomic tourism
values of the region. They had the opportunity to sign
important agreements and will be able to get to know the
tourism riches of the region closely, establish cooperation
with companies, contribute to regional development and
sustainable tourism through B2B bilateral meetings.



Etkinlikler
Events

1. Mezopotamya Turizm ve Gastronomi Fuari birbirinden 6zel etkinliklere ev
sahipligi yapti.

PANELLER

Fuar boyunca dizenlenen panellerde turizmin her alanindaki
profesyoneller dinleyicilerle bulustu. Panellerde; farkli inanglarin ve
kiltorlerin harmanlandigi Mezopotamya balgesinin turizm degerleri

ele alind), arkeolojik agidan essiz degerlere sahip bélge hakkinda merak
edilenler anlatildi ve Mezopotamya bélgesine has lezzetlerin tanitimi ve
pazarlanmasi hakkinda énemli bilgiler paylasildi.

1t Mesopotamia Tourism and Gastronomy Fair hosted special events.
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MEZOPOTAMYA

Tu_[_H!n ve Casionam Fuan - PA N EI_S
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o T S @ Professionals from all fields of tourism met with the audience at the panels held

a5

throughout the fair. In panels; the tourism values of the Mesopotamian region,
where different beliefs and cultures are blended, were discussed,

those who wonder about the region with unique archaeological values were told
and important information was shared about the promotion and marketing of
flavors unique to the Mesopotamian region.




GastroEvent Atalyeleri
Gastrokvent Workshops

Tﬁrkiye (;aplnda unlu $ef|erin ve With the workshops created with the participation of
erel ascilarin katiimivla olusturulan famous chefs across Turkey and local chefs, the visitors had

y y 36! I | I 1y usturu the opportunity to get to know the unique gastronomic

atolyelerle Z|yarett;|ler, hem culture of both the Mesopotamian region and the chefs’

Mezopotamya bélgesinin hem de seflerin own regions.

kendi bélgelerinin egsiz gastronomi

kiltirioni tanima firsati buldu.

Yerel Muzik ve Dans Gosterileri
.| Local Music and Dance Performances

Etkinlik alaninda katilimci §ehirlere 0zgu Dance and music performances specific to the participating
T . cities took place in the event area.
dans ve mizik gésterileri yer ald.



Neden Katilmali?
Why You Should Exhibit?

+ Tirkiye ve farkli Glkelerden gelecek tur operatorleri, seyahat acentalan ve diger
turizm profesyonelleri ile is birligi imkani yaratabilirsiniz.

+ Bolgesel i¢ turizm potansiyelinin yikselmesine katkida bulunabilirsiniz.

+ Bolge capinda marka bilinirliginizi artirabilir ve gi¢lendirebilirsiniz.

+ Yeni destinasyon, iriin ve hizmetlerinizin tanitimini yapabilirsiniz.

* Yeni is firsatlari olusturarak, satis ve baglanti kanallarimizi artirabilirsiniz.

+ Ulusal ve uluslararasi turizm uzmanlari ile bilgi aligverisi yapma imkani
bulabilirsiniz.

+ You can create opportunities for cooperation with tour operators, travel agencies and
other tourism professionals from Turkey and other countries.

* You can promote to the increase of the regional domestic tourism potential.
+ You can promote and consolidate your brand recognition across the region.
+ You can promote your new destination, products and services.

+ You can enhance your sales and contact channels by creating opportunities for new
business.

* You can find the opportunity to exchange information with national and international
tourism experts.




Neden Ziyaret Etmelisiniz?
Why You Should Visit?

+ Yurtigi ve yurtdisi hedef pazarlardan nemli turizm sirketleriyle bulusma ve is baglantilar kurma
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A

imkani saglarsiniz.
+ Tim 6zel irin ve hizmetleri degerlendirme ve karsilagtirma sansina sahip olursunuz.
+ Turizm sektorindeki son trendler, is imkanlari ve sektér hakkinda detayh bilgi edinebilirsiniz.
«+ Sektor ve bolge ile ilgili etkinliklere katilabilirsiniz.

« Sektorel rekabet ortamina dahil olma firsati elde edebilirsiniz.

* You will have the opportunity to meet and find business contacts with important
tourism companies from domestic and international target markets.

+ You will have the chance to evaluate and compare all special products and services.

+ You can get detailed information about the latest trends, job opportunities and the
sector in the tourism industry.

+ You can participate in the activities related to sector and region.

* You can get the opportunity for involvement in the sectoral competitive environment.




